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ABSTRACT

In today's competitive world with different types of products, the success of each product in sales, requires
that the packaging and appearance of the product be capable of establishing an effective relationship with
buyers, providing the basis for influencing the customer's opinion. Considering the role and importance of
packaging in consumer purchase behavior, the purpose of this research is to investigate and analyze the
effective elements of packaging on customer willingness to buy food products. The type of research is
applied in terms of purpose and descriptive (non-experimental) in terms of the nature of the work method.
The statistical population of this research is the population of packaged food products consumers, who shop
at Arak chain stores. According to the table of Karjesi and Morgan, the number of statistical samples were
determined to be 364 and these people were selected by a simple random sampling method. The data
collection tool was a standard and structured questionnaire, whose content and face validity were
confirmed using the opinion of specialists and experts, and its reliability was confirmed by using the
Cronbach's alpha coefficient. The findings show that the packaging elements affecting the willingness to
buy food products in descending order, are packaging color, packaging design and packaging size. In total,
these factors are able to explain 73% of the total variance of the dependent variable. It can be said that
food packaging is effective in increasing sales. The results of this research shows that the companies that
have detailed and thoughtful planning in the field of food products production and packaging can achieve
better performance among competitors through gaining a competitive advantage in the long run. This com-
petitive advantage leads to increased sales over time.
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